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DISCLAIMER

This presentation contains statements related to our future business and 

financial performance and future events or developments involving Bureau 

Veritas that may constitute forward -looking statements. These statements 

are based on current plans and forecasts of Bureau Veritasõ management 

and may be identified by words such as òexpectó, òforecastó, òlook forward 

toó, òanticipateó, òintendó, òplanó, òbelieveó, òseekó, òestimateó, òwilló, 

òprojectó or words of similar meaning. 

Such forward-looking statements are by their nature subject to a number of 

risks, uncertainties and factors, including without limitation those described 

in the Document dõenregistrementuniversel filed with the French Autorité

des marchés financiers (òAMFó), that could cause actual results to differ from 

the plans, objectives and expectations expressed in such forward -looking 

statements. 

These forward-looking statements speak only as of the date on which they 

are made, and Bureau Veritas undertakes no obligation, except to the extent 

required by law, to update or revise any of them, whether as a result of new 

information, future events or otherwise.
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BUREAU VERITAS MISSION: 
SHAPING A WORLD OF TRUSTBY ENSURING
RESPONSIBLE PROGRESS

Thanks to our unrivalled expertise, independence and worldwide presence, 

Bureau Veritas supports its clients by managing quality, safety, health and 

sustainability risks, to the benefit of society as a whole.
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A STRONGER BV COMPARED TO 2015
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A PROFOUND PORTFOLIO 
TRANSFORMATION 
FROM 2015 TO 2020

KEY AREAS
OF TRANSFORMATION

Improved Capex mix

ĭCreation of a û200m B&I platform on the Chinese infrastructure 
end-market, supported by long term trends

ĭ Reduction of Oil & Gas Capex exposure (from c.10% of revenue 

to c.2% today) to reduce cyclicality and increase predictability

ĭ Repositioning of the Marine & Offshore portfolio through innovation 

on new classification schemes (LNG, ammonia, EVé) to benefit 

from the renewal of the fleet

Increased Opex & Systems exposure

ĭ B&I: development of an Opex platform in North America, 

and repositioning towards Opex in France 

ĭ Portfolio rebalancing in Energy with c.40% Capex vs. 60% Opex

today compared to c.60%/40% in 2015

ĭ Enhancement of the Certification activity, through the 

development of new services in Sustainability and Supply chain

Development of exposure to Products

ĭ Agri-Food: development of a farm to fork portfolio of services, 

with enhanced Food testing exposure in Asia Pacific

ĭ Consumer Products: footprint expansion in new geographies 

(South & South East Asia), new products categories (E&E, 

Connectivity) and new clients (mid -market, online)

I N  %  O F  G R O U P  R EV EN U E  (2 0 2 0 )
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EXAMPLES OF KEY CHANGES WITHIN THE PORTFOLIO
THROUGHOUT THE 2015 STRATEGIC PLAN

ĭB&I grew to close to 30% of Group revenue today from 21% in 2015, thanks two new platforms of around û200m each, in the US and in China

ĭExpansion in the Energy Opex services with key wins in Latin America while decreasing Capex exposure to Oil & Gas, notably in the Americas

ĭSignificant worldwide growth in Agri -Food (almost doubled in size since 2015), which accounts for more than û300m of revenue

ĭDevelopment in key Metals & Minerals (mainly Australia and Africa) while reducing Oil & Petrochemicals (worldwide) 

and Government Services exposure (Middle East and Africa)
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A MORE EFFICIENT
ORGANIZATION

D I V E R S E  E X E C U T I V E

L E A D E R S H I P  T E A M

&  B A L A N C E D

O R G A N I Z A T I O N

&  E F F I C I E N T

M A N A G E M E N T  S Y S T E M

KEY AREAS
OF TRANSFORMATION

A highly talented Executive Committee
ĭ International team with broad -based skills and diverse profiles

ĭMore balanced in terms of gender

ĭ A tightly knit team with a client centric approach

ĭ Balanced in terms of time spent with the company 

A management system based on highest standards
ĭ Performance monitoring with operating and financial performance reviews

ĭ Identification of talent and development of succession plans with leadership reviews 

ĭ Decision making with monthly Executive Committee meetings 

ĭ Review of M&A and Capex investment opportunities with bi -monthly committees 

An organization supporting business execution
ĭ Adapted to the business reality of BV global or local operations, depending on the sector 

ĭ Promoting innovation as well as the scalability of tools and expertise

ĭ Includes a matrix function through the Global Service Lines

ĭ 3,200+ salespeople within the Group


